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Movies marketing toys at kids

Reporter: Rohan Wenn
Broadcast Date: July 09, 2007

Parents are concerned that some marketers are using cartoon characters to market junk food products to their children.

As movie tie-in's go, Shrek the Third has got to have set some kind of record for marketing to children.

Mother-of-two Donna Crebin is sick of cartoon characters being used to push products onto unsuspecting kids.

"Lots of times I don't think they even like half the things," she said.

But Spiderman 3, Pirates of the Caribbean 3 and Transformers have ratings that are not suitable for children, even though they have huge toy ranges aimed at 
children four years and up.

Donna's five-year-old Spiderman fan James is only starting to understand.

"It's totally unfair, he has been wanting to see Spiderman 3 because all the stuff he got for his birthday is Spiderman 3," Donna said.

"The movie is not suitable, so he won't be going."

Dr Paul Harrison from Deakin University said marketers call it "pester power".

"Pester power" is part of a cynical exercise by the big food companies and movie makers to pit children against their own parents, nagging them to buy products 
that feature their favourite characters.

"I think the amount of pressure that's put on parents to participate in all of this consumption around movies and things is really a hard ask for a lot of parents," 
Dr Harrison said.

"Advertising itself is about making you feel uncomfortable with your current state and if you own this particular product you'll feel better about yourself, you'll 
be happy and those kinds of things."

Australian parents spend about $1 billion a year on food, clothes and toys for their children so big business is willing to pay big licensing fees to ensure they 
want the products.

For example, Shrek recycling bags sell for $3 despite a normal green bag selling for 99c.

What could be more disturbing is that psychologists now know young children's brains are not developed enough for them to understand the motives of 
advertisers.

Dr Anna Peeters from parents' advocacy group, Parents Jury, said Shrek the Third is the latest worst example.

"Shrek is on almost every junk food you can see in the supermarket at the moment," she said.

It is only going to get worse with the latest M-rated Harry Potter hitting theatres and with the upcoming release of the as yet unrated Simpson's movie.

Dr Harrison said the movie companies rely on character licensing to make much of their money.

"A film isn't seen as successful unless it sells at least $100 million or so in merchandise tied into that film in Australia," he said.
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